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ABSTRACT

The dairy sector plays an important role in the ntots socio-economic development, and constitidas
important segment of the rural economy in Indiairpandustry provides livelihood to millions of has in villages,
ensuring supply of quality milk and milk products geople in both urban and rural areas. With a wig\weeping pace

with the country’s increasing demand for milk anikrproducts, the industry has been growing rapidly

India is world’s largest milk producing country wit.33.79 million tonnes of milk production in 20{i8dian
dairymen, August 2013). India contributes abou®d %o the total milk production of the world (NDRision document
2030). The Indian milk production is growing at ttate of 4.5 % which is higher than growth ratavilk production in
the world. Although India is largest milk producinguntry in the world but at the same time Indisodhas largest cattle
population. According to animal husbandry stats®011-12, India’s livestock sector is one of thgést in the world. It
has 56.7 % of world’s buffaloes and 12.5 % cat®é.the total milk produced in India, about 54 %piduced by
Buffaloes, 24 % by crossbred and 22 % by indigemadte (Amrita Patel 2013).
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